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Call Louisa Nel to book your advertising positions or ask us to create a
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Louisa Nel
Ad Bookings & Production Manager
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Fax: +27 86 627 5897

POULTRY BULLETIN 2025 Rate Card 2
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Reach the
industry’s
decision
makers!

The award-winning Poultry Bulletin is an easy-to-read, accessible and PO u ltry B u l.l.etl n
modern magazine packed with information, success stories, real people, .
investigations and analysis of the issues that are relevant to everyone in the glveS readers an
poultry industry in South Africa.

insider’s view,

An authoritative and authentic voice, Poultry Bulletin offers original . .
content that you won't find anywhere else, with practical advice and inspiring Wlth analyS'.S,

stories that keeps its readers connected to the rest of the industry. .
real advice and

essential insights

Issues are built around a central theme - Technology, Feed, Health, Skills,
Solutions and more - and the voices of industry experts are included along
with feedback from farmers across the spectrum of the sector.

Advertising in Poultry Bulletin pays dividends because it is a trusted, Melinda Shaw
influential and highly regarded quality medium with which to reach senior Editor of Poultry Bulletin
decision makersin the poultry sector. Reader research has shown that
readers regard advertising in the magazine as valuable and influential.

CMA
THE INTERNATIONAL A d
CONTENT MARKETING War s
AWAR D S 202 3 « Silver at The International Content Marketing Awards 2023
 National winner at the SADC Media Awards 2022
SILVER » « Silver inthe SA Publication Forum Awards 2021
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About the
magazine

Our audience

We distribute between 2 000 and 3 000 copies to individual readers across
South Africa and internationally, and of course, we distribute copies to:

o Decisionmakers at SA's largest integrated poultry producers.

¢ Hundreds of independent poultry farmers across the country.

o New generation farmers with growing flocks spanning South Africa and Africa.

e Agricultural suppliers across the value chain, from feed and grain to animal
healthcare and specialist equipment suppliers.

e Meatand food processing companies.

o Fooddistributors, retailers and caterers.

o Agricultural universities and colleges across the continent.

¢ International trade bodies, government and policymakers.

o Allallied members of the South African Poultry Association.

PLANNED
SPECIAL
FEATURES
FOR 2025

Best bakkies & vehicles for
poultry farmers

Trends in poultry medication
Turnkey solutions for poultry
farmers

Financing and investments

for farmers

Machinery and equipment for
poultry farmers
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Advertising
rates

Our readers say:

Inside front cover 23640
Inside back cover 23640 "AlwayS a treat when
Outside back cover 27010 the new mag aZlne"
lands on my desk!
Full page 20260
Half page 13500
“Keepup th
Double-page spread (DPS) 32835 w e g OOd
o ork and tryto keep
Classified advert 750 e bri .
assified adve p’.‘lnted VerSlOn in
Two-page advertorial 47270 Clrculatlon. "
Four-page advertorial 94540
*All rates exclude agency commission and VAT ”I enjoy the teachings

on running poultry
businesses.”

“Geat job, keep it up!”
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Advertising
value and
influence

Value

91% of respondents find the advertisements valuable and relevant,
affirming the magazine's role as an effective platform for advertisers.

EXTREMELY VALUABLE
VERY VALUABLE

OF MODERATE VALUE
NOT VERY VALUABLE

OF NOVALUE

0% 10% 20% 30% 40% 50%

Influence
With its readership

comprising senior
decision-makers
inthe poultry
industry, Poultry

Bulletin stands as

anindispensable
platform for
reaching these
pivotal influencers
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Advertising in
Poultry Bulletin
isrecognised as
bothvaluable and

influential, as
underscored by
our recent reader
research

88% reported that advertisements in Poultry Bulletin influence their professional
decisions, showing a steady increase over the last three years.

EXTREMELY INFLUENTIAL

VERY INFLUENTIAL

OF MODERATE|[NIZHV]aj{a3

NOT INFLUENTIAL

0% 10%

20%

30% 40% 50%

Source: Poultry Bulletinreader research November 2024
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About our

Source: Poultry Bulletin reader research November 2024 TRUST

The trustworthiness of Poultry Bulletin

D emOgraphiCS remains impeccable, with 100% of

readers affirming the trustworthiness

Readers are predominantly aged between 45 and 64 years (55.9%). of the magazine.
Poultry Bulletin readers are senior or executive-level decision makers in 70%
the industry.

Readers work in organisations that are small, medium and large businesses > > >

. . 60% = = =

Most readers are male, and Afrikaans speaking. 1~ &= &=

o o o

= .

50% 3 s S

How our readers feel about Poultry Bulletin = E 5

40% = = =

The magazine'simpeccable trust ratings offer a credible platform for building ;-—': = 'g
= A

brand reputation. 30%
This year the same proportion of respondents indicated they perceive Poultry
Bulletin articles as high quality. 2024: 88% vs 2023: 88%.

The trustworthiness of Poultry Bulletin remains impeccable, with 100% of
readers affirming the trustworthiness of the magazine, unchanged over the last
threeyears.

SENIORITY AT WORK

20%

10%

0%

ENTRY-LEVEL
INTERMEDIATE
MID-LEVEL

“In a world of fake
news where distrust of
mediais at an all-time
high, Poultry Bulletin

0% 10% 20% 30% 40% 50% 60% 70% 80% stands out with 100%
of readers who believe
QUALITY that the magazineis

trustworthy. This level
of credibility provides a
unique environment for
advertising messages."

LOW QUALITY - Melinda Shaw, editor,
VERY LOW QUALITY Poultry Bulletin

VERY HIGH QUALITY

NEITHER HIGH NOR LOW QUALITY

0% 10% 20% 30% 40% 50% 60% 70%
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Deadlines

Advertorial Advertising Advertising Print &
booking booking material due distribution
deadline deadline

Issue 24 — February/March 2025
03-Jan 09-Jan 17-Jan 05-Feb

Issue 25 — April/May 2025

27-Feb 06-Mar 14-Mar 04-Apr
Issue 26 — June/July 2025 5
26-Apr 06-May 13-May 03-Jun ) v //_,d
=2
.
Issue 27 — August/September 2025 \ -=_

30-Jun 07-Jul 14-Jul 04-Aug \“w

Issue 28 — October/November 2025

30-Aug 06-Sep 13-Sep 04-Oct

Issue 29 — December 2025/)January 2026

28-Oct 07-Nov 14-Nov 02-Dec

We reach the entire value chain, from small co-ops &

contract growers, to massive integrated producers
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Technical
details

Ad material
specifications

Please supply material in PDF/X-1a format, in CMYK colour and
300dpi resolution.

TRIM SIZE WIDTH HEIGHT
Double page 400 mm 265 mm
Full page 200 mm 265 mm
Half page (horizontal) 200 mm 131 mm
Half page (vertical) 96 mm 265 mm

Detailed specs and visual guide on following pages

Forthe best results, please ensure that:

Alladvertising material is configured to the trim specified,
and that bleed is added during setup (not after setup).
Artwork is saved as CMYK.

AlLPDFs are supplied in pdf/x-1a format.

Logos, text or other important graphics are at least 10mm
from edges.

No overprintis used in supplied artwork.

[ ]
Fonts used in material are converted to outlines. De11very

Please note: Please send all artwork (before the material
deadline) to advertising@poultrybulletin.co.za
Allinside pages of Poultry Bulletinare printed on uncoated

paper stock. We recommend using a file transfer service, such as
Non-CMYK colours will be converted using standard LAB Wetransfer or Dropbox when sending large files. Our team
value equivalents. is here to help, so don't hesitate to contact us if you run
Ads not conforming to correct size will be resized to fit. into problems.

We cannot be held responsible for material supplied by any We will confirm receipt of all ad material. If you don't

advertiser which is not in accordance with our specifications. receive a confirmation within one working day of having
sentyours, please contact us urgently.

If you need help with advertising, we refer you to an agency that

can assist.

POULTRY BULLETIN 2025 Rate Card 9
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Ad material
specifications

DOUBLE PAGE

TRIM SIZE WIDTH HEIGHT
[IBleed 410 mm 275 mm
OTrim 400 mm 265 mm
[.Typearea 380 mm 249 mm

Pease note the centre gutter, where the pages fold, and keep important
items at least 10mm from either side of the centre to avoid being lost in
the fold.

POULTRY BULLETIN 2025 Rate Card 10
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Ad material
specifications

FULL PAGE

TRIM SIZE WIDTH HEIGHT
[IBleed 210 mm 275 mm
OTrim 200 mm 265 mm
[.Typearea 180 mm 249 mm

Pease keep any logos, important graphics or text within the type area, paying
special attention to the leftand right page edges.

NEWS IN BRIEF

rts, good news for Gauteng egg farmers, and Salr scrutinised

Compied by Charmein Lines

EGG MASTERPLAN'S FIRST
PROLECT HATI:HES Jis

POULTRY BULLETIN 2025 Rate Card 11
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Ad material
specifications

HALF PAGE

(HORIZONTAL)
TRIM SIZE WIDTH HEIGHT
[IBleed 210 mm 141 mm
OTrim 200 mm 131 mm
[.Typearea 180 mm 115mm

Pease keep any logos, important graphics or text within the type area, paying
special attention to the leftand right page edges.

MEMBERS' NOTICEBOARD /I

GOOD NEWS AT LAST FOR SA POULTRY
TOTAL BROILER-PRICE REALISATION: FRESH AND FROZEIT B

@ §0ier produce proe inde base Dec 2021 = 100)
S food and NAS nation e (ase Dec 2021 = 100)
Baea 2021 food i

RECONCILIATION OF TRADER STATISTICS

Chckrsal | Dicless | Chcless | Oicens | mberat
sat | bowh | s | rmaiing | deaths

Base 2021 rofler producer price:

countries; El Nifoisgivingwayto Lz the yes
r i affecting  Nifi; i fostart and brofer producer prices had tracked
e 2 :

pri downwards, with p

g the Broier producer
quarter to June 2024. delivery in @ number of important sharply in the first ouarter of 2024
I i we  sectors
flu
pieces of positive market news n a Potatoes SA. outbreaks. Prices improved slightly in
the past few. “Of i

P P
months i fieyoars
2022 because Chicken meat had contriouted
i lase to food-price inflation than dairy.
chicken sales. Feed prices had dropped products, eqgs, cereals, o, vegetables
from mid-2023, In the first hilf of 2024, and fish, U reporl said. B

16 POULTRY BULLETIN DECEVBER 2024 / JANUARY 2025
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specifications

MEMBERS’
s NOTICEBOARD

Notices and important industry information distributed by SAPA

Compiled by Michael Acott.

Why the 12-month tariff

delay is unacceptable

Broiler Organisation GM Izaak Breitenbach takes
astand against the suspension of the tariff

HALF PAGE

(VERTICAL)

TRIM SIZE

HEIGHT

[1Bleed 106 mm 275 mm

OTrim 96 mm 265 mm

[.Typearea 80 mm 249 mm

Pease keep any logos, important graphics or text within the type area, paying
special attention to the leftand right page edges.

forl

four i States,

Gormany,

IUsthe duties

andfour

Wefeel that the decision was

against
been suspended.

TACi

oy .
actfirmyagainst dumping Wealso do

forallthat Braz, Spain, Portugal,

chicken here,

lead toretall pice ncreases

localindustry. Thatis now on record,

of the masterplan, and wewill be
seekingameeting with Trade, Industry
and Competition Minister Ebrahim
Pateltory to resolve theissues. We
would ke toget theantidumping
duties imposed earlier thanin 12
‘months, and we would like to work
‘outwith the minister the masterplan
objectives for the next twoyears.
The suspensionof anidumping.
duties against these five countries
camejustas SAPA was hoping 10
celebratethe completion of the trade
strategy we set out three years 3go.
Thisincluded antidumping duties
against nine countries that have been
dumping bone-in portions t the
detriment of local poultry producers.

22 POULTRY BULLETIN OCTOBER / NOVEMBER 2022
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they areimposed
However, other concerns have

A Antidumping dtisarea crical prtof hemasterpan

arisen, whichwewilladdress with the
‘government, including through the
masterplan pracess:

+ Imports from Argentina have
increased to over 5 000 tons per
month, fully replacing EUimports,

- Offalimports have increased
dramatically and now constitute
18%of allimports

« Australia is now tha cauntry with
the biggest dumping margin of
allexports to South Africa, even
though volumes are small.

onbehalfofits members as we seek to

protect theirnterests. Trueorfalse?
Cloudyegg
whitelsasign
thatanegghas
gonebad

13
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Ad material

specifications

TRIM SIZE WIDTH HEIGHT

FULL
PAGE

TRIM SIZE WIDTH HEIGHT

[1Bleed 410 mm 275 mm [1Bleed 210 mm 275 mm
OTrim 400 mm 265 mm OTrim 200 mm 265 mm
[.Typearea 380 mm 249 mm [.Typearea 180 mm 249 mm

Pease note the centre gutter, where the pages fold, and keep importantitems
atleast 10mm from either side of the centre to avoid being lost in the fold.

HALF HALF
PAGE PAGE
(HORIZONTAL) - - - (VERTICAL) -
TRIM SIZE WIDTH HEIGHT TRIM SIZE HEIGHT

[JBleed 210 mm 141 mm [JBleed 106 mm 275 mm
OTrim 200 mm 131 mm OTrim 96 mm 265 mm
[.Typearea 180 mm 115mm [.Typearea 80 mm 249 mm
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Terms &
conditions

1. Wereserve theright to withhold or reject any advertisement,
classified or advertorial from publication and to cancel any advertising
order. SAPA members are given first priority, followed by allied
members and non-members.

2. Wedo notaccept liability for failure to publish, or for publication dates
other than those stipulated, or for any typographical or any other
errors of any kind, including loss or damage as a consequence of any of
the above.

3. Wewilldo our best to accommodate all requests, however, the
booking of any advertisement does not guarantee insertion on any
specified date or dates.

4. Wereserve theright to edit, revise or reject any advertisement
deemed to be untruthful, objectionable in subject matter or wording,
or unsuitable for any reason, even after acceptance for publication.

5. Wereserve theright to suspend anissue on any day and increase or
decrease the usual number of editions without notice.

6. Allapproved advertising accounts must be paid within 30 days after
the date of insertion, unless otherwise agreed to in writing.

7. Ordersareaccepted fora maximum period of 12 months (6 issues)
from the date of the firstinsertion.

8. Ifadvertising material is received too late for publication, the space
reserved may be charged for. This includes materials deemed
objectionable and unfit for publication.

9. Nocancellations will be accepted after the booking deadline.

Questions or comments?

Need more info? Feel free to send our team an email using the relevant address below:

e Editorial: editor@poultrybulletin.co.za

e Advertising: advertising@poultrybulletin.co.za
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